
LOCATION

SMX CONVENTION
CENTER AURA TAGUIG

EVENT DATE AND TIME

Nov 20-21, 2026
10:00 AM - 6:00 PM

FEATURED BUSINESS SOLUTIONS
• Banking and Finance • Legal Tech Solutions • Digital Marketing Solutions •

E-commerce Solutions • Financing Solutions • CRM System Solutions •
Telecommunications Solutions • Information Technology and many more...

THE PHILIPPINES' BIGGEST
ECOMMERCE EVENT
FOR ENTREPRENEURS, ONLINE
SELLERS, & DIGITAL INNOVATORS



Get Your Copy of
PHILSME Business
Magazine
Reserve the inaugural issue of PHILSME’s
new print publication for entrepreneurs,
founders, and business leaders.



BE PART OF THE PHILSME
BUSINESS NETWORK 

The Home of Philippines' Top 
Business Solution Providers Empowering SMEs

APPLY  NOW TO BECOME A
PHILSME NETWORK MEMBER

150+
Members

80+
Industry Sector

2022
Year Established

SIGN UP NOW
www.philsme.com/network

https://www.philsme.com/network/


Network with PHILSME and
over 100 SMEs, Start-Ups &

Entrepreneurs for FREE!

CLICK HERE TO REGISTER & ATTEND FOR FREE

https://us06web.zoom.us/meeting/register/52BXpgWQTa-xz5D2Ry860Q


Her message to entrepreneurs is
simple: Give value first, then make
the offer.
From Stranger to Customer
Followers are not numbers. They are
people.
Mommy N describes the journey as:
Stranger → Follower → Community
Member → Customer → Advocate
The goal isn't to rush people into
buying. It is to build trust at every
stage by answering questions, solving
problems, sharing expertise, and
creating meaningful conversations.

SME
BUSINESS NETWORK

P H I L I P P I N ESocial Media That
Sells: From Followers
to Freedom

Mommy Negosyo’s practical guide to
turning social media followers into a
trusted community and building a
business that works beyond the
screen

In today’s digital marketplace, getting
noticed is only the beginning. The real
challenge is turning attention into
trust, relationships, and eventually
sales.

For entrepreneur and mentor Myrna
“Mommy N” Natividad, social media
is more than a platform for promotion.
It is a space to share knowledge,
understand customers, and build a
community.

continue to page 12

By: Franchezca Romano
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5 Ways to Make Social Media
Work 

01 | Give Before You Ask

Share useful information, answer
questions, and teach what you know.
Consistent value builds trust.

02 | Your Expertise Is Content

Your experience, customer questions,
lessons, and even mistakes can
become valuable content. Start with
what you already know.

03 | Show the Human Behind the Brand

People connect with people. Share your
story, your lessons, and the people
behind the business.

04 | Talk With Customers, Not At Them

Make social media a conversation. Ask.
Reply. Listen. Customer interactions
can reveal what your audience truly
needs.

05 | Don't Be Afraid to Sell

Value and selling can work together.
The principle is simple:

Help. Help. Help. Then offer.
When trust has been established, the
offer becomes a natural next step.

From Masipag to Malaya

Mommy N also shares a four-step
mindset for building a sustainable
business:

MASIPAG — Work hard.

Show up, learn, create, sell, and keep
moving.

MARUNONG — Learn what works.

Understand your customers, your
market, your content, and the tools—
including AI—that can help you work
smarter.



MAAYOS — Build systems.
Develop people, processes, content
calendars, lead-generation systems,
and other structures that make the
business repeatable.

MALAYA — Create freedom.
Build a business that can continue
working even when you step away.

The goal isn't simply to create more
content. It is to create a system where
content, community, and business
processes work together.

Go Narrow. Go Deep.

Instead of trying to speak to everyone,
understand your audience and go
deeper into their needs.
For Mommy N, social media that sells
isn't about constantly pushing
products.

It is about value, consistency,
conversation, and trust.

From Masipag to Marunong, Maayos,
and ultimately Malaya, the journey is 

not just about growing a social media
following. It is about building a
business with purpose—one that can
grow, serve its community, and
eventually give the entrepreneur
greater freedom.Because when you
genuinely help people, the sale
becomes the next step in a
relationship you've already started
building.

For entrepreneurs navigating the
growing digital economy, staying
ahead also means continuing to learn,
adapt, and build better systems. More
practical e-commerce strategies and
insights from industry leaders will be
featured at the inaugural E-
Commerce Expo Philippines, powered
by PHILSME, happening on November
20–21, 2026, at the SMX Convention
Center Aura, Taguig.

To learn more about the PHILSME
Business Network, email
sunshine@philsme.com or contact
+63 927 288 7927 via call, text, Viber, or
WhatsApp. 
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From Seafarer Income to Business
Opportunity: PHILSME, ECOMEX Join
GMA Pinoy TV Financial Literacy Forum

For Filipino seafarers, earning an
income at sea is only part of the
financial journey. How that income is
managed at home—and whether it
can help build additional sources of
livelihood—can shape a family’s long-
term financial security.

This was the central question of “Sa
Layag ng Kita: Smart Financial
Planning for Seafarers and Their
Families,” a financial literacy and
entrepreneurship panel at GMA Pinoy 

PHILSME and ECOMEX Media Director Angie Quadra-Balibay moderated a discussion
on financial planning, business readiness, and entrepreneurship for seafarers and
their families.

TV’s Pinoys at Sea: Seafarers’ Family Day
2026, held on September 19 at Max’s
Restaurant in Scout Tuazon, Quezon City.

Moderated by Angie Quadra-Balibay,
PHILSME and ECOMEX Media Director, the
discussion brought together
perspectives from the maritime industry,
entrepreneurship, franchising, and
education to explore how seafarers and
their families can prepare for business
opportunities while protecting their
hard-earned income.



The panel started with a question that
extends beyond the maritime sector:
What happens to income after it is
earned?

For seafarers, the answer can involve
everyday household expenses,
children's education, emergency needs,
savings, and long-term plans. But the
discussion also considered whether
income can eventually become a
foundation for another source of
opportunity, including entrepreneurship.
That distinction is at the heart of
financial literacy: earning money is only
the beginning. Families also need to
make informed decisions about how
income is allocated and how much can
responsibly be directed toward future
goals.

Angie framed the discussion around the
idea that financial planning and 

entrepreneurship are connected. A
family considering a business needs to
think not only about available capital,
but also about preparation, skills,
market understanding, risk, and the
ability to sustain the venture.

The panel brought together four
perspectives to explore these questions:
Maria Katherine Pauline “Karen” Avelino,
Executive Director for Business
Development, Shipping, and Senior Vice
President of Cruise Operations at
Philippine Transmarine Carriers, Inc.;
Rinell Banda, maritime professional,
content creator, and founder of Buhay
Sa Cruise Ship; Sheena Kay Kotik,
President of RK Franchise Consultancy
and the Filipino International Franchise
Association; and Evangeline “Vangie”
Dones, Founder and Operations
Manager of DEEDS Inknovate Training
Center.

From Earning Income to Building
Financial Security



Entrepreneurship
Does Not Have to
Wait Until the Next
Contract
A key thread in the discussion was the
importance of preparation before
significant capital is committed.

For a seafarer who eventually wants to
become an entrepreneur, waiting until
the end of a contract—or until a large
amount of savings has accumulated—
may not be the only way to begin.

The panel explored what can be done
while still onboard: learning about a
potential industry, understanding the
market, developing relevant skills,
testing ideas, building relationships, and
identifying opportunities that can be
pursued even without a physical
presence in the Philippines.

This is an important distinction for
aspiring entrepreneurs. Capital can
fund a business, but preparation helps
determine whether that capital is being
put to productive use.

The discussion also challenged the
assumption that a promising business
opportunity should automatically
receive a family's hard-earned savings.
Before investing, prospective
entrepreneurs need to understand the
business model, the market, their own
readiness, and the risks involved. The
panel specifically examined the
importance of identifying warning signs
and doing sufficient research before
committing funds to a business or
franchise.
s 

Why Business
Ecosystems Matter
This is where the conversation connect
directly to the role of PHILSME and
ECOMEX.

Entrepreneurs often begin their
research online, but business decisions
can also become stronger when
founders engage directly with the
ecosystem around them—speaking
with suppliers, technology providers,
service providers, business owners, and
other entrepreneurs.

During the panel, Angie connected this
idea to her work with PHILSME and to E-
Commerce Expo Philippines (ECOMEX),
describing the value of having a space
where online sellers, brands, and
technology and business solution
providers can connect within one
ecosystem.

For someone exploring
entrepreneurship, this kind of
ecosystem participation can serve a
practical purpose. It creates
opportunities to ask questions,
compare solutions, understand
available tools, meet potential partners,
and gain a clearer picture of how a
business actually operates.

That is particularly relevant for first-
time entrepreneurs who may have
savings but limited business
experience.

The question is not simply, “What
business can I buy?” It can also be,
“What do I need to learn, whom do I
need to talk to, and what do I need to
understand before I invest?”

https://philsme.com/17th-philsme-entrepreneur-franchise-edition-high-quality-engagement-2025/
https://philsme.com/17th-philsme-entrepreneur-franchise-edition-high-quality-engagement-2025/
https://philsme.com/ecomex-2026-launches-platform-for-philippine-digital-commerce/
https://philsme.com/ecomex-2026-launches-platform-for-philippine-digital-commerce/


As part of that exchange, Angie also
shared copies of the PHILSME Business
Magazine with the four panelists, as well
as GMA International First Vice President
and Head of Operations Joseph T.

 Francia and Home2US
Communications Founder, President
and CEO Emrah Ozkan, extending the
business conversation beyond the
panel itself.

https://philsme.com/philsme-launches-first-ever-business-magazine-celebrating-filipino-entrepreneurs/
https://philsme.com/philsme-launches-first-ever-business-magazine-celebrating-filipino-entrepreneurs/


The Family as Part
of the Enterprise
The panel also looked beyond the
seafarer as an individual decision-
maker.

When one family member works at sea,
other family members often manage
responsibilities at home. That can
include household finances, children,
bills, and day-to-day decisions. For
some families, it may also include
exploring an additional source of
income.

The discussion therefore considered
how family members can examine the
skills, experience, resources, and needs 

From Financial
Literacy to
Entrepreneurial
Readiness

already present within the household
and community as possible starting
points for entrepreneurship.

This approach shifts the conversation
from simply finding money to invest
toward understanding the family's
existing capabilities.

It also reinforces an important SME
principle: a business opportunity needs
to fit the people who will actually
operate it.

A family may have enough capital for a
particular venture, but that does not
automatically mean the venture is
appropriate. Time, skills, operating
capacity, market knowledge, and the
family's overall financial position also
matter.

The discussion ultimately brought
together two concepts that are
sometimes treated separately: financial
literacy and entrepreneurship.

Financial literacy helps families make
informed decisions about the money they



already have. Entrepreneurship requires
them to understand how resources can
be used to create additional value and
income.

Between the two is a critical step:
readiness.

Before putting significant savings into a
business, families can begin by
learning, researching, testing ideas,
understanding markets, building skills,
and connecting with people who
already operate within the ecosystem.

The panel even examined a practical 

of business ecosystems in helping
Filipinos move from earning income  
toward building sustainable
opportunities.

For seafarers and their families, that
journey may begin with financial
discipline and preparation. For aspiring
entrepreneurs, it can continue through
skills development, market research,
partnerships, technology, and access to
business solutions.

PHILSME's participation in the GMA Pinoy
TV discussion reflects the broader role 

scenario involving a seafarer returning
home with ₱500,000 in savings, regular
household obligations, children to
support, and an interest in starting a
business. Rather than treating the entire
amount as available business capital,
the discussion was structured around
how a family might assess its needs,
risks, business opportunity, skills, time,
and capacity before deciding whether—
and how much—to invest.

For Filipino entrepreneurs, the lesson
extends well beyond the seafaring
community.

PHILSME and
ECOMEX:
Connecting
Income, Skills
and Opportunity



These are also the areas where
business platforms such as PHILSME and
ECOMEX create opportunities for
connection.

The discussion at Seafarers’ Family Day
demonstrated that entrepreneurship
does not exist in isolation. It intersects
with family decisions, financial planning,
skills, technology, partnerships, and
access to the wider business
community.

As Angie closed the session, the
message was not simply to earn more.
It was to plan better, decide wisely, and
build for the future.

For Filipino families considering
entrepreneurship, that can be the
difference between simply having
capital and being prepared to use it
well.

And for the broader SME ecosystem, it
reinforces the value of creating spaces
where people can move from questions
to knowledge, from knowledge to
connections, and ultimately from
connections to informed business
opportunities.

About PHILSME
PHILSME is a national business platform
designed to connect Filipino
entrepreneurs with solutions,
partnerships, and opportunities that
drive sustainable growth—locally and
globally.

The 19th PHILSME Business Expo &
Conference will be held on May 21–22,
2027 at the SMX Convention Center
Manila.

ABOUT ECOMEX
E-Commerce Expo Philippines
(ECOMEX) is powered by PHILSME and
connects online sellers, brands, and
entrepreneurs with e-commerce
platforms, technology providers, and
business solutions that support digital
growth.

ECOMEX Philippines 2026 takes place
on November 20–21, 2026, at SMX Aura,
Taguig City, bringing together 5,000+
expected attendees, 100+ exhibitors,
160+ business solutions, and over 40
speakers.
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8,800

        
8,800

           
8,800

           
8,800

FB 1                                                              
1 Branded FB Post on PHILSME FB

Page with 36,000+ Followers

BRANDED FB AD
PACKAGES

P8,800

FB 2
3 Branded FB Posts on PHILSME 

FB Page with 36,000+ Followers

P18,800

FB 3
4 Branded FB Posts PHILSME 

FB Page with 36,000+ Followers
P28,800

FB 4
10 Branded FB Posts PHILSME 

FB Page with 36,000+ Followers
P48,800

Are You Interested in Advertising
Your Business Solutions to 
Thousands of SME Business Owners?
Here are some of our favorite Advertisement Solutions that
companies successfully used to market their products and services.

MAGAZINE ADVERTISING RATES
SINGLE ADVERTISEMENT 

SINGLE ADVERTISEMENT + 
FEATURED BUSINESS WRITE UP

 P5,500

 P8,800

1 YEAR SUBSCRIPTION
ADVERTISEMENT (12 Months)
*Exclusive Rate for PHILSME Business
Network Members

1 YEAR SUBSCRIPTION
ADVERTISEMENT (12 Months)
*Rate for Non-PHILSME Business
Network Members

 P42,800

 P54,500

CONTACT US: 
sunshine@philsme.com / +63 968 569 8358











We are now onWe are now on  We are now on 

Join the PhilSME Business Network
and Expo Viber Community to stay
connected and get exclusive updates!

SCAN
ME

SCAN
ME



CLICK HERE TO REGISTER & ATTEND FOR FREECLICK HERE TO REGISTER & ATTEND FOR FREE

Network with PHILSME and
over 100 SMEs, Start-Ups &

Entrepreneurs for FREE!

https://us06web.zoom.us/meeting/register/52BXpgWQTa-xz5D2Ry860Q
https://us06web.zoom.us/meeting/register/52BXpgWQTa-xz5D2Ry860Q
https://us06web.zoom.us/meeting/register/52BXpgWQTa-xz5D2Ry860Q
https://us06web.zoom.us/meeting/register/52BXpgWQTa-xz5D2Ry860Q
https://us06web.zoom.us/meeting/register/52BXpgWQTa-xz5D2Ry860Q
https://us06web.zoom.us/meeting/register/52BXpgWQTa-xz5D2Ry860Q
https://us06web.zoom.us/meeting/register/52BXpgWQTa-xz5D2Ry860Q
https://us06web.zoom.us/meeting/register/52BXpgWQTa-xz5D2Ry860Q


SEE YOU IN  MAY 2027!

PHILIPPINES' BIGGEST  BUSINESS EXPO,
CONFERENCE & NETWORKING EVENT FOR

SMEs, START-UPs & ENTREPRENEURS

APPLY NOW TO EXHIBIT WITH US!

https://www.philsme.com/exhibit/
https://www.philsme.com/exhibit/
https://www.philsme.com/exhibit/
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